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Legal Notice 

 

COPYRIGHT:  

Copyright 2009 BookmarkGeneration.com, and AI & JS Enterprises, Inc.  All rights reserved.  

All trademarks belong to their respective owners. 

LIMITS OF LIABILITY / DISCLAIMER OF WARRANTY: 

This report is NOT legal or accounting advice. You need to do your own due-diligence to determine if the 

content of this report is right for YOUR business. No earnings claims are being made anywhere in this 

report or in the marketing of this report. The publisher of this report is not liable for any damages or 

losses associated with the content in this report. 

In English: You are a business person, I am a business person ς you need to be responsible for your 

own marketing and actions online. 

 

http://www.bookmarkgeneration.com/  
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Introduction  
 

Before you consume this PDF ς I have an important announcement . . . 

BOOKMARK GENERAT ION 2.0  - UPDATE! -  
I am raising the price TODAY back to the original point (that means  

you'll pay an extra $824.00 if you're too late)  

Now back to our regularly scheduled PDF . . . 

Lets BEGIN ς 

After finding your niche and doing your keyword research, the next step is developing a traffic strategy. 

Traffic is what a successful marketing campaign is all about. If you have a website (or a blog, video, or 

Web 2.0 page), the continuous creation of one way backlinks will grow the authority of your business 

over time.  bƻǘƛŎŜ Ƙƻǿ L ǳǎŜŘ ǘƘŜ ǿƻǊŘ άŎƻƴǘƛƴǳƻǳǎέΦ  In this business consistency WINS the battle. 

Out of all the traffic strategies attracting organic search engine traffic (i.e. FREE TRAFFIC) should 

obviously be of interest to you! Since it is free J and your potential customers tend to trust the 

authority a search engine assigns to your website-- especially if it appears on the PAGE ONE. 

I am well known for using άWeb 2.0 properties as a weaponέ. I have released several products, tools, 

and live events explaining the methods to my madness . . . the first one was Conversation Domination. 

My flagship product, IƻǿƛŜΩǎ !ǇǇǊŜƴǘƛŎŜ, also features Web 2.0 properties as part of my diversified 

traffic strategy applied to affiliate marketing. Yet another of my systems, IM leadership, also uses Web 

2.0 methods to teach marketers to help AND profit from local businesses. 

Much has been said about how Web 2.0 properties can provide quality one way links to your site. But, 

ƴƻ ƻƴŜ ŘƛǎŎǳǎǎŜǎ ǘƘŜ άƘƻǿ ǘƻέ ƻŦ ŀ ǎǳŎŎŜǎǎŦǳƭ ƭƛƴƪƛƴƎ ǎǘǊŀǘŜƎȅ ǘƘŀǘ maximizes your efforts (and builds 

more traffic and money!). {ƻ ƭŜǘǎ ƎŜǘ ƛƴǘƻ ǘƘŜ άƘƻǿ ǘƻέ ŀƴŘ ǊŜŀƭƭȅ ƭŜarn about why Social Bookmarking 

needs to be a REQUIRED part of your traffic strategy.  In this PDF we will look at how you can manually 

hit Social Bookmarking sites (BORING!) and I will teach you the TRUE SECRET of traffic generation . . . 

AUTOMATION! 

And give you one final shot to grab Bookmark Generation 2.0 at a ridiculous discount and before its 

pulled off the market for good! 

http://www.bookmarkgeneration.com/
http://www.howiesapprentice.com/voyeur2/voyeur2.html
http://www.imleadership.com/live-special.html
http://www.bookmarkgeneration.com/
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Social Bookmarking  
One of the main strategies to get your site άdiscoveredέ (indexed) by the Search Engines is Social 

Bookmarking. What you are going to experience in this PDF is how to use Social Bookmarking to 

maximize the exposure of your website and /or affiliate offers ς to make MORE EASY MONEY ONLINE! 

¢ƻ ƳŀȄƛƳƛȊŜ ȅƻǳǊ ǊŜǎǳƭǘǎΣ ȅƻǳ ŘƻƴΩǘ ǎŜǘǘƭŜ ŦƻǊ Ƨǳǎǘ ƻƴŜ ǎƻŎƛŀƭ ōƻƻƪƳŀǊƪƛƴƎ ǎƛǘŜ ƭƛƪŜ 5ŜƭƛŎƛƻǳǎ or Faves; 

you go after a good sized selection of bookmarking properties (around 20 bookmarking sites). And, if 

you are like me, you might even open up more than one bookmarking account per bookmarking site J 

Sometimes many more (Depending on the shade of your hat!) 

By now, you have probably noticed that this is a lot of work. Yes, it is. These days to have a real 

business, you need leverage your time. Outsourcing and automation should be at the heart of any long 

term business building strategy. There is a limit to how much a business can grow with the effort of a 

άsingle man armyέ. So we have taken the pain and work OUT of Social Bookmarking by AUTOMATING 

everything for you (Introducing: Bookmark Generation 2.0) 

But, to be able to outsource and assess the real value of the automation tools, you need to understand 

the strategies first. This is what this PDF is about. You will see how to effectively use Social Bookmarking 

as a vital part of your organic traffic (FREE) strategy. 

Now, after you understand how it works, sooner or later, you will need to setup your automation, to 

grow your business.  I hope it will be sooner J 

L ŘƛŘƴΩǘ ŦƛƴŘ ŀƴȅ ŀǳǘƻƳŀǘƛƻƴ ǘƻƻƭ ŀǾŀƛƭŀōƭŜ ƻǳǘ ǘƘŜǊŜ ǘƘŀǘ ŀŎǘǳŀƭƭȅ ŘƻŜǎ ŜǾŜǊȅǘƘƛƴƎ L ƴŜŜŘŜŘΦ So, I created 
one. Bookmark Generation 2.0 is one of the tools in my Black Hat Lab and is able to add as many 
bookmarks (backlinks) as I want to 20 different bookmarking sites! 
  
Education, automation, and outsourcing are the steps in the natural evolutionary path for business 
growth. All marketers must master them.  
 
Sounds like ŀ ƭƻǘ ƻŦ ǿƻǊƪ ŘƻŜǎƴΩǘ ƛǘΚ  Lǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ǘƘŜ ǇƻǿŜǊ ƻŦ AUTOMATION 

  

http://www.bookmarkgeneration.com/
http://www.bookmarkgeneration.com/
http://www.bookmarkgeneration.com/
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A successful traffic strategy  
When you launch a new website, you need to do something to call the attention of the search engines 

to crawl and index it, and finally give it a place in the search results (rank it!). If you build a website and 

ŘƻƴΩǘ ŘǊƛǾŜ ŀǘǘŜƴǘƛƻƴ ǘƻ ƛǘΣ ȅƻǳ ŀǊŜ ƴƻǘ ƎƻƛƴƎ ǘƻ ƘŀǾŜ ŀƴȅ ƻǊƎŀƴƛŎ ǘǊŀŦŦƛŎ ŀǘ ŀƭƭΦ ¸ƻǳ ƴŜŜŘ ǘƻ ƳŀƪŜ ǎǳǊŜ ȅƻǳ 

have the best possible visibility for your properties. 

By now, if you are reading this, you probably have heard about my Web 2.0 strategies to dominate the 

search engines. In a nutshell, you position content and plant links on different Web 2.0 properties that 

Google loves! You use the proper anchor text and create the άaccount usernamesέ and titles in a way 

that include your target keyword. 

So, to keep calling DƻƻƎƭŜΩǎ ŀǘǘŜƴǘƛƻƴ to our website, we want to make sure we are adding backlinks to 

it on a regular basis month after month after month.  tŜƻǇƭŜ ƻŦǘŜƴ ŀǎƪ ƳŜΥ άǿƘŜƴ Řƻ ȅƻǳ ǎǘƻǇ 

ǇǊƻƳƻǘƛƴƎ ŀ ǿŜōǎƛǘŜΚέ aȅ ŀƴǎǿŜǊΥ άL ƻƴƭȅ ǎǘƻǇ ǇǊƻƳƻǘƛƴƎ ŀ ǿŜōǎƛǘŜ ǿƘŜƴ L ǎǘƻǇ wanted to make 

money from it!έ  Remember our word of the day: Consistency!  

This consistent effort will show Google that you truly care about what you are promoting. Not only will 

you maintain your rankings-- they will grow over time as a result. Website aging is one of the factors 

that affect Google ranks (Google LOVES crusty old domains!) 

If you have a niche website and your marketing is not that successful, pay attention to your promotion 

efforts. Usually, the main reason for limited success is lack of the right promotion AND the lack of 

CONSISTENCY. 

Also understand that when we talk about promotion, we are talking at the PAGE level. You promote 

your websites page by page and keyword by keyword. And, you build a Web 2.0 campaign around every 

long tail keyword relevant to your niche . . .  And that is just the beginning of what it really takes to 

make real and consistent money online! 

{ƻǳƴŘǎ ƭƛƪŜ ŀ ƭƻǘ ƻŦ ǿƻǊƪ ŘƻŜǎƴΩǘ ƛǘΚ  Lǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ǘƘŜ ǇƻǿŜǊ ƻŦ AUTOMATION 

 

Promoting the promoters  
Most people understand the importance of one way links to their websites and Web 2.0 properties to 

get them to RANK. But, what many of them miss, or find out the hard way, is that one way links are not 

enough.  

OK, you build a Squidoo lens and focus its links towards ȅƻǳǊ ǿŜōǎƛǘŜΧ ŀƴŘ ǘƘŜƴ ǿƘŀǘ ƘŀǇǇŜƴǎΚ 

NOTHING. Why? The Squidoo lens itself needs to be promoted to rank and bring you traffic. The fact 

that a property is a favorite of Google will not automatically make your page in that property a favorite 

http://www.bookmarkgeneration.com/
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one, unless the keyword has very low competition.  Your Squidoo lens itself needs to be PROMOTED 

too!  (Bookmarked!) 

Remember: Google ranks pages, not domains. So Squidoo by itself just ainΩt enough for the big leagues.  

How do you call the attention of the world (and Search Engines) to these άǇǊƻƳƻǘŜǊέ pages? By 

promoting them too!  Promoting the Promoters! 

{ƻΣ ƛǘ ƛǎ ƎŜǘǘƛƴƎ ŎƻƳǇƭƛŎŀǘŜŘΧ ȅƻǳ ƴŜŜŘ ǘƻ ǇǊƻƳƻǘŜ ȅƻǳǊ ǿŜōǎƛǘŜΣ ŀƴŘ ǘƘŜ promoting pages too . . . and 

come up with a plan that does it in a consistent way month after month.  

How to do it? The answer is automating your Social Bookmarking! 

{ƻǳƴŘǎ ƭƛƪŜ ŀ ƭƻǘ ƻŦ ǿƻǊƪ ŘƻŜǎƴΩǘ ƛǘΚ  Lǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ǘƘŜ ǇƻǿŜǊ ƻŦ AUTOMATION 

 

The role of Social Bookmarking  
Social Bookmarking provides valuable one way links to any page you choose and should be at the heart 

of your traffic strategy.  

To bookmark a website is an ongoing project. You only stoǇ ǇǊƻƳƻǘƛƴƎ ǿƘŜƴ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ŀƴȅ ƳƻǊŜ 

traffic (and when you stop wanting to make money!). The way I look at it is: if you ŘƻƴΩǘ care enough to 

continue promoting your (adding Social Bookmarks) websites on a regular basis, why you would expect 

Google to keep paying attention to you? 

 

What do you Bookmark?  

You Bookmark every important page of your website 

A very important point about Bookmarking is that people usually only bookmark the index page (or only 

one other page) of the website. But, here is the most important point in this PDF - EVERY important 

page of your website has to be Bookmarked. 

Always remember: Google ranks pages, not websites. If you want a page to rank, you need to send links 

to it. Each individual page needs to rank and stand on its own. 

Pick 2 or 3, or 20 main articles or your key product pages and add Social Bookmarks on a consistent 

ōŀǎƛǎΦ ¸ƻǳ ŘƻƴΩǘ ōƻƻƪƳŀǊƪ ȅƻǳǊ ǇǊƛǾŀŎȅ ǇƻƭƛŎȅ ƻǊ ƻǘƘŜǊ άsupportέ pages . . . only the important ones. 

And you need to άspreadέ the bookmarking out over time, and you will see these pages rank! 

http://www.bookmarkgeneration.com/
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You bookmark EVERY property  that is promoting your website  

!ƭǎƻΣ ǎƻƳŜ ǇŜƻǇƭŜ Ƴƛǎǎ ǘƘŜ ŦŀŎǘ ǘƘŀǘ ŀƴȅ ǇŀƎŜ Ŏŀƴ ōŜ ōƻƻƪƳŀǊƪŜŘΧ ƴƻǘ Ƨǳǎǘ ȅƻǳǊ own web site . . . if 

you have a Squidoo page or a Hubpage or a Youtube Video . . . they ALL need to be promoted. 

Every time you add a new link toward your website in a Web 2.0 property - bookmark that page. This 

άLINK LOVEέ will tell the search engines that your promoter page is interesting and will draw their 

attention. Since most of these promoter pages are in properties that already have other pages with high 

authority, the ranking of your page will grow faster than it would in a newly created website. 

This is how we get pages with our offers listed on the first page of Google within hours. 

Two main things to consider: 

 New backlinks (and Social Bookmarks!) should be added consistently to any AND every page 

you want ranked. 

 You need to Bookmark any new promotional page you build. This includes other media that you 

upload . . . like videos or podcasts, images or documents. 

{ƻǳƴŘǎ ƭƛƪŜ ŀ ƭƻǘ ƻŦ ǿƻǊƪ ŘƻŜǎƴΩǘ ƛǘΚ  Lǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ǘƘŜ ǇƻǿŜǊ ƻŦ AUTOMATION 

  

http://www.bookmarkgeneration.com/
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Case study 

Target Web 2.0 properties  
In a previous PDF (I release PDFs on a very regular basis so pay attention to my emails!) . . . 

We presented a Case Study focused on 3 NEW Web 2.0 properties that Google just loves: 

 Blogher.com 

 Wis.dm 

 Mylot.com 

This previous PDF used a case study promoting an HDTV model: Samsung PN50a450. 

Today, we are going to provide Social Bookmarking link-juice to our main pages in those properties. 

These properties are focused on affiliate offers - sending traffic to Amazon. 

Social Bookmarking cloud  
I call the set of bookmarking sites a άbookmarking cloudέ. It will contain links to ALL our featured pages. 

We work with a BIG list of Social Bookmarking properties in Bookmark Generation 2.0. We chose them 

for efficiency, ease of use, and link power! 

Not all of them are well known (which is a BENEFIT as you need to play from a different play-book then 

your competitors!) It is very interesting to notice the different characteristics and social features of the 

different Social Bookmarking sites. In this PDF, lets take a more detailed look at 4 of the Social 

Bookmarking sites we feature in Bookmark Generation 2.0. 

The properties this PDF will focus on are:  

1. backflip.com  

2. clipclip.org 

3. faves.com 

4. diigo.com 

Planning the campaign  
As our first step, we choose what to PROMOTE. The άdefaultέ is to link to the άmoney pageέ and the 

different profile pages in the Web 2.0 properties, since they contain links to our money page. 

So, at the very least, the pages to link from each bookmarking site are: 

 

http://www.bookmarkgeneration.com/
http://www.bookmarkgeneration.com/
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 The money site (1). 

 Each profile page (3).  

In total, there are 16 links to be created. 

 

 

Does the above image look SCARY?  Well it is!!!! 

That is why you need to AUTOMATE your Social Bookmarking 

Lets continue checking out these 4 Social Bookmarking sites . . .  

http://www.bookmarkgeneration.com/
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Step by Step 
We are going to show how to register and Bookmark links on our selected properties 

SOCIAL BOOKMARKGING SITE: Backflip.com  
Back Flip allows you to organize your links in directory structure with unlimited subcategories (Yahoo 

directory style), as well as, search by tags. 

Step 1: Go to www.backflip.com  

 

http://www.backflip.com/
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Step 2: Register. 

1. Fill in info. Make username keyword oriented. Click Next. 

 

2. Click No Thanks. 
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3. Check the selections listed in Directory structure suggestions. Click Next. 

 

Step 3: Create your folder. 

1. Login with your username and password. 

2. Click on My Folders. 

 


